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Abstract 
Based on Economic transformation programme of Malaysia Tourism and hospitality are one of the significant factors which effect 
on economy for achieving the vision of Malaysia 2020. In other hand, Rapid growths of these industries have effect on environment. 
This research tries to propose a new model by merging Theory Reasoned Action and Theory Planned Behaviour models which are 
implemented in achieving intention of consumer behaviour toward choosing Green hotels in Malaysia. Findings of this research 
will help the marketing policy makers and hotel managers to attract positional tourists who will visit Green hotels in Malaysia. 
© 2015 The Authors. Published by Elsevier Ltd. 
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1. Introduction  
Nowadays, concerns pertinent to the environment problems have increasingly heightened, such as ecological 
concerns have brought about gradual changes in the consumer purchasing behaviours toward businesses which have 
made efforts to engage in the Green practices (Khosla, D’Souza, &Taghian, 2005). Since the customers demand for 
environmentally friendly products and services has gradually increased rapidly, businesses have become proactive in 
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Green practices (Roberts, 1996). Tourism is an industry which hugely depends on the well-being of the environment, 
Tourists travel millions of miles away to see the environment that are exotic, clean and unpolluted. As a major trading 
component in the Tourism industry, a hotel may cause socio-environmental harm at two stage,(1) during construction 
can be rapid, unplanned and un controlled hotel development via dust, runoff , debris which contaminate the air, water  
and surrounding environment.(2) during operation, which is the daily activities of a hotel such as sewerage, roads, 
waste disposal services and resources like water, gas, electricity(Gent et al., 1996). 
Base on(Bohdanowicz, 2006)Hotel industry is harmful sector which attributes 75% of its environmental impact to 
disproportionate consumption of non-durable goods ,energy, water and at the same time the potential victim of climate 
change. the output of its operation not only may lead to pollution problems (air pollution from boilers, water pollution 
from laundry) but also, increase the volume of solid waste for the local authorities . 
Since the hotels use a large amount of the consumer and non-durable goods, waste generation is one the other most 
harmful impacts which this industry has on the natural environment .A typical hotel consumer is roughly generating 
at least1kg of rubbish per day (Pirani & Arafat, 2014)while approximately 50 percent of this waste is recyclable. 
Therefore focus on environmental issues especially in the tourism sector has led to increase number of Green hotels 
(Hsiao, Chuang, Kuo, & Yu, 2014). In the past few years many hoteliers recognized the need to adopt the Green hotel 
strategy in their operation. Specially, in the lodging industry, the Green shift in hotel guests purchasing behaviors have 
considerably enhanced the number of hotel companies favouring environmentally friendly practices (Manaktola & 
Jauhari, 2007).Such pro-environmental endeavours by the environmentally friendly hotel associated to meet hotel 
guests” needs in the market place, and have also lessened the operational costs by managing the solid wastes as well 
as saving energy and water. 
Base on the Green Hotel Association (GHA), Green Hotels refers to the pro-environmental lodging properties that 
implement various Green practices such as saving water, energy and reducing the solid waste, recycling and reusing 
the durable service items to protect the earth. Accordingly, since the marketers in hospitality industry, became well 
aware of the potential competitive advantage of Greenness, they have been more proactive to take full advantage of 
this opportunity by developing appropriate strategies to be considered as an environmentally friendly businesses 
(Manaktola & Jauhari, 2007). However, previous research in the hospitality industry, had investigated about 
environmental management and strategies related to the pro-ecological policies, but so far, just a little research has 
been centralized on hotel guests Green purchasing behavior by considering psychological and non-volitional factors. 
Since customer behavior is a very complex issue, researchers who have worked on consumers behavior area, suggested 
that the intention formation can be an important clue in predicting the purchasing behavior of consumers. Generally 
factors may affect the consumers’ behavioral intention toward the choice of environmentally friendly products or 
services can be classified in two groups, internal and external factors. attitudes, value, knowledge and personal 
differences of consumers as well as their demographical contexts including financial situation, educational level, 
gender, marital status, education as be consider internal factors while the political, cultural, social expectation 
environmental training, advertising can be consider as external factors which both factors may influence consumer 
environmental behavior directly or indirectly in a positive or negative trend(Manaktola & Jauhari, 2007). 
Malaysia is recognized as one of the global tourist destinations, which is ranked in the top ten in arrivals and the 
top fifteen in the global receipts.(Nezakati &Keshavar, 2012), Tourism industry is considered as the fifth largest 
industry which has substantially contributed in the improvement of the economy of Malaysia by generating RM69.3 
billion in the gross national income in 2013.Moreover, in the Ninth Malaysia Plan, it is anticipated that by  the year 
2020, Malaysia will attract 36 million tourists and achieve RM168 billion tourist receipts. Since the hotel industry is 
considered as the underlying part of tourism industry, it has a prominent effect on the economy of Malaysia (Pirani& 
Arafat, 2014). 
2. Literature Review   
Hotel industry has played an important role in improving the economy of Malaysia, it is not deniable this industry 
has also the potential threatening condition of natural environment. Indeed, the hotels consume large amounts of 
natural and industrial resources such as water and electricity and potentially polluting the natural environment. 
However, the environmental issue has a main concern in Malaysia, based on the research of (Ramayah, Lee, & 
Mohamad, 2010) there are 7.34 million tones of solid waste generated annually and local authorities spent up to 60% 
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of their annual budget on waste management which costs the country between RM110 (USD33) and RM130 (USD39) 
to collect and dispose 1 tonne of garbage ,recently the environmental issues in Malaysia continue with deforestation 
,climate change and global warming (IPCC )(2007). predicted that Malaysia’s temperatures will increase by 0.6 to 4.5 
by 2060.In the case of South east Asian countries, one of the valid environmental certification standards is ASEAN 
Green Hotel Standard, which has been developed by the Association of South east Asian Nations(ASEAN). The 
ASEAN is a geo-political organization which was established in1967by Indonesia, the Philippines, Malaysia, 
Singapore and Thailand. 
In recent years, this association has renewed its focus on sustainability by following Green building in iterative to 
ensure the continued prosper of South east Asia countries. The ASEAN association holds the Green Award every two 
years in order to acknowledge those who run a hotel business by taking the environmentally friendly issues in to 
account. The honour will be given to a hotel that is proactive in environmentally friendly practices by following the11 
criteria and 25 requirements of the ASEAN Green Hotel Standard (Mohamad, Arifin, Samsuri, & Munir, 2014). 
2.1. Green Hotels in Malaysia 
Usage of environmentally friendly products; Cooperation with the communities and local organizations; Human 
resources development; Solid waste reduction ;Recycling waste; Energy saving; Water saving; Heightening the quality 
of air; Noise pollution reduction; The Green wave in the hospitality tourism in Malaysia is something new . In 
Malaysia so far, just ten hotels have been successful to fulfil the ASEAN Green Hotel Standards in Jan 2014 including;  
ShangriLa’s TanjungAru Resort and Spa Kota Kinabalu,ShangriLa’s Rasa Ria Resort Tuaran and Nexus Karambunai 
Kota Kinabalu(Sabah);Riverside Majestic Hotel Kuching and Miri MarriotResort and Sapa(Sarawak);Mandarin 
Oriental Hotel,The ShangariLa Hotel and Renasissance Kuala Lumpur,The Andaman Langkawi (Kedah)and The 
Shangri-La’s Rase Sayang Resort and Spa(Penang) (Mohamad et al., 2014). 
Base on the Malaysian ninth plan(Hsiao et al., 2014), to increasing the number of tourism to visit Malaysia by 
2020,and one of the factors to selecting the destination for tourists is a hotel with acceptable accommodation which 
has effected on the environmental behavior. As the importance of environmental issues in Malaysia continues to take 
precedence, the numerous studies have been developed on the consumers Green purchasing behavior. Consumer 
behavior is study about how individual make decision to spend their money, time and effort regard in the consumption 
of products and services. Green behavior is a controversial and complex subjective which has attracted the attention 
of scholars of various fields of studies in the past three decades. There is a gap in the empirical studies regarding 
which factors have a prominent role in the formation of behavioral intention towards choice of Green hotels for 
Malaysian Tourists. In order to bridge the gap and make a practical contribution to dealing with the complexity of 
hotel guests behavioral intention towards choice of environmentally friendly hotels base in Malaysia’s Green hotels. 
Particularly, understanding the determinants of consumers Green intention can help hotel  mangers  to develop 
effective marketing strategies that induce the Green purchasing behavior in Malaysia. According the research of Ajzen 
(Fishbein & Ajzen, 2011)  an individual is more likely to undertake a certain behavior if he/she has a positive attitude 
about the behavior. attitudes of environment concern as rooted in a person’s concept of self and is degree to which an 
individual perceives him or herself to be an integral part of natural environment (Lee, Hsu, Han, & Kim, 2010).  
 
2.2. Theoretical frame work  
 
The research theoretical framework will develop to identify the objectives of the study with one dependent variable 
and five independent variables. Accordingly to the objectives of the research, the five independent variables are 
attitude toward Green behavior, subjective norms, perceived behavioral control, collectivism, and demographic 
characteristic of consumers  and the dependent variable was behavioral intention towards choice of environmentally 
friendly hotel. The frame work for this study will adapted from the Theory of Reasoned Action (TRA) which was 
formed in1980 by Ajzen and Fishbein (Fishbein & Ajzen, 2011)(Figure 1)as well as the Theory of Planned  
Behavior(TPB) which was developed by Ajzenin1991 (Figure 2). The TPB illustrates that attitude, subjective norm, 
and perceived behavioural control influentially contribute in the formation of individuals, behavioral intention towards 
a certain behavior. 
60   Hossein Nezakati et al. /  Procedia - Social and Behavioral Sciences  172 ( 2015 )  57 – 62 
 
 
  
Figure 1: Framework of Theory of Reasoned Action (TRA)(Fishbein & Ajzen, 2011) 
 
 
 
 
Figure 2. Framework of Theory of Planned Behavior (TPB)(Fishbein & Ajzen, 2011) 
 
 
3. Research Model and Hypothesis 
This research aims to purpose a new model by merging Theory Reasoned Action and Theory Planned Behavior 
models which are implemented in achieving intention of consumer behaviour toward choosing Green hotel in 
Malaysia by: 
1. Identifying the effect of Theory of Reasoned Action (TRA) on hotel guests on their behavioral intention to choice 
of environmentally friendly hotels. 
1.1 Identifying the effect of attitudes of hotel guests on their behavioral intention towards choice of environmentally 
friendly hotels. 
1.2. Identifying the effect of subjective norm on hotel guests behavioral intention towards choice of environmentally 
friendly hotels. 
1.3. Identifying the effect of perceived behavioral control on hotel guestsbehavioral intention towards choice of 
environmentally friendly hotels. 
1.4. Identifying the effect of hotel guest value on their behavioral intention towards choice of environmentally 
friendly hotels. 
2. Identifying the effect of Theory of Planned Behavior (TPB) on hotel guests on their behavioral intention to choice 
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of environmentally friendly hotels. 
2.1 Identifying the effect of socio-demographic characteristics of hotel guests on their behavioral intention towards 
choice of environmentally friendly hotels. 
 
Base on the theoretical framework and objectives of this research the hypothesis and research model (Figure 3) will 
be proposed as follow:  
 
H1: There is a significant relation between the hotel guests’ attitude and their behavioral intention toward choosing 
environmental friendly hotels. 
H2: There is a significant relation between the subjective norms and hotel guest’s behavioral intention toward 
choosing environmental friendly hotels. 
H3: There is a significant relation between the perceived behavioral control and hotel guest’s behavioral intention 
toward choosing environmental friendly hotels. 
H4: There is a significant relation between the being collectivistic and hotel guest’s behavioral intention toward 
choosing environmental friendly hotels. 
H5: There is a significant relation between the demographic factors and hotel guest’s behavioral intention toward 
choosing environmental friendly hotels. 
 
 
 
Figure 3: Research Model - Merging models of Theory Reasoned Action (TRA) and Theory Planned  Behavior (TPB) 
4. Methodology 
In this research two types of data sources will be used. The secondary data will be used to review the previous 
literature and frame work in the Green contexts; and primary data will be collected by a survey questions for 
investigating hotel’s guest’s hotels’ guests’ behavioral intention toward choosing Green hotels in Malaysia. According 
to Strauss et al. (1998) relies on assumption substantive body of research finding about buyer behavior. Using 
Descriptive Analysis, Pearson Correlation, Multiple Regression Analysis, F-test and Reliability Analysis, Statistical 
Processing SPSS Version 18.0 will be applied to analyze the data. Variables in conventional method could be 
incorporate in to a multiple regression analysis (Mahanoey,2000). So, This study research will describe the current 
status of customer behavior of tourists who select Green hotels in Malaysia. The nature of this study is quantitative 
research based on statistical analysis of variables. therefore data will be collected at one point of time which can 
support the findings of this research in tourist society of Malaysia after validity and reliability of data is proven.  
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5. Discussion 
Understanding the pattern of hotel guests’ purchasing behavior as specific consumers, can provide opportunities 
for hotel managers to predict the number of their future arrivals in order to ensure they have sufficient sources of 
income as well as they can invest to attract positional tourists into their destination ,further more this research will 
develop the knowledge about consumer behavioral intention in Green hotels context by proposing a new model by 
merging Theory Reasoned Action (TRA) and Theory Planned Behaviour (TPB)models. 
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